Web Data Mining from Wiley

Web Data Mining is a relatively new and rapidly expanding area crossing the boundaries of both
Computer Science and Statistics. Nonetheless, it is already being extensively applied in commercial
web-based systems, and there is growing demand for innovative approaches to solve practical
problems in processing the vast amount of data being generated. In the forthcoming series we
hope to provide comprehensive coverage of this exciting area, which apply methods from statistics,
machine learning and more broadly fromm computational intelligence to the web mining area.

Proposals welcomed in:

* Web usage mining and clickstream analysis. Consulting Editors
» Web content mining, including text, audio, image and video mining. Mark Levene, Birkbeck College, University of

* Web structure mining, including link mining.
* Web search, including methods for ranking and citation analysis.

London, UK
mlevene@dcs.bbk.ac.uk

 Social network analysis, including social bookmarking and tagging. George Magoulas, Birkbeck College, University

* Recommender systems and collaborative filtering.
* Opinion and sentiment mining.
* Web advertising.

Next Generation of Data-
Mining Applications

MEHMED KANTARDZIC AND JOZEF ;
ZURADA, UNIV. OF LOUISVILLE, USA Next Generation

Includes twenty-five novel and diverse of Data-Mining
contributions from experienced and ;
well-respected data mining scientists
and practitioners that describe their
recent applications using state-of-the-art
methods and algorithms

978-0-471-65605-0 696pp 2005
Wiley-IEEE Press

Applications

Mining Graph Data

DIANE J. COOK, UNIVERSITY OF TEXAS, '
USA

LAWRENCE B. HOLDER, WASHINGTON
STATE UNIVERSITY, USA

lllustrates how data mining techniques, Ml N | NG

through the application of algorithms and

graphs, have been responding to the need G RAPH DATA

for the collection and storage of larger,
more complex volumes of data.
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of London, UK
gmagoulas@dcs.bbk.ac.uk

Carlo Vercellis

Business
Intelligence

Data Mining and Optimization
for Decision Making

QIWILEY

Business Intelligence

Data Mining and Optimization for
Decision Making

CARLO VERCELLIS

Business Intelligence provides
readers with an introduction and
practical guide to the mathematical
models and analysis methodologies
vital to business intelligence.

Covers all the hot topics such as
data warehousing, data mining and
its applications, machine learning,
classification, supply optimization
models, decision support systems,
and analytical methods for
performance evaluation.

978-0-470-51139-8'448pp 2009
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Paolo Giudici
Silvia Figini

applied
data mining

for business and inc

Applied Data Mining for
Business and Industry

2nd Edition
PAOLO GIUDICI & SILVIA FIGINI

Provides an introduction to data mining
methods and applications, in a consistent
statistical framework.

WIREs Data Mining and
Knowledge Discovery

* Captures the crucial
interdisciplinary flavor of the field
by addressing key topics from
differing research perspectives

* Serves as an encyclopedic

reference for data mining
researchers and students

Uses detailed case studies to illustrate the
theory and methodology.

978-0470-58847-9 282pp 2009

WWILEY
¢ Includes content that is fully citable

and qualifies for full abstracting,
indexing and ISl ranking.

Each WIREs title will initially be made

ZDRAVKO MARKOV
DANIEL T. LAROSE

FWILEY

Data Mining the Web

Uncovering Patterns in Web Content,
Structure, and Usage

ZDRAVKO MARKOV AND DANIEL T. LAROSE
CENTRAL CONNECTICUT STATE UNIV. USA

Introduces the reader to methods of data
mining on the web, including uncovering
patterns in web content, structure, and usage.

978-0-471-66655-4 218pp 2007
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UNCOVERING PATTERNS IN
WEB CONTENT, STRUCTURE,
AND USAGE g
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Europe Surface mail [ J£5.25/€7.00 Air mail [] £12.45/€16.80 Add postage:
Outside Europe Surface mail (] £7.75 Air mail (] £14.95 Total:
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EU customers please include your VAT number

available via free online access to
institutional subscribers.

www.wiley.com/go/wires

w Interdisciplinary Reviews
Let your librarian know

HOW TO ORDER

Please quote the promotion code
GBC when placing your order.

B Phone our Customer Services Dept
UK Dial free 0800 243407
Overseas +44 1243 843294

B Fax this form to: +44 1243 843296

B Post this form to:
Customer Services Dept,
John Wiley & Sons Ltd
1 0ldlands Way,

Bognor Regis, West Sussex,
P022 9SA, UK

B E-mail to: Customer@wiley.com
(Please include your postal address)

B Onlineat: www.wiley.com

Delivery will be arranged by John Wiley & Sons Ltd, on your behalf via
Wiley Distribution Services Ltd. Alternatively you may collect your order
by prior arrangement. We can also quote for delivery by courier. Please
email cs-books@wiley.co.uk for details.

Please allow 21 days for delivery. Please note that all prices are correct at
time of going to press but are subject to change without notice.

DELIVERY ADDRESS

PLEASE USE CAPITALS
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STAY INFORMED BY POST OR E-MAIL
Check out our new alerting service at:
www.wiley.com/email

Alternatively please indicate your areas of interest:

YOUR PERSONAL DATA

We, John Wiley & Sons Ltd, will use the information

you have provided to fulfil your request. In addition,

we would like to:

1. Use your information to keep you informed by post
of titles and offers of interest to you and available
from us or other Wiley Group companies worldwide,
and may supply your details to members of the
Wiley Group for this purpose.

[ Please tick the box if you do not wish to receive this
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. Share your information with other carefully selected
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[ Please tick the box if you do not wish to receive this
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